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1. Introduction and Scope 

 

1.1  The Council believes that appropriate advertising and sponsorship have 

numerous benefits.  In particular, they: 

-   Enable the Council to generate revenue; and 

-   Provide opportunities for local businesses and other organisations to 

 market their goods and services thus contributing to the growth and 

 well-being of the district. 

The Council is therefore committed to developing appropriate advertising and 

sponsorship opportunities to generate revenue and to support its core 

activities either directly or indirectly. It will encourage commercial relationships 

which do not conflict with its policies and the delivery of its strategic goals. 

1.2  The purpose of this Policy is to provide guidance for members and officers of 

the Council as well as prospective advertisers and sponsors as to the types of 

arrangement and the nature of advertising and sponsorship which will be 

acceptable to the Council. 

1.3  This policy applies to all advertising and sponsorship agreements and 

arrangements entered into between the Council and another party, including 

(but not limited to): 

- Advertisements placed on land or in or on buildings owned, controlled 

 or managed by the Council (save for on land in relation to which 

 another party has a contractual or other entitlement to place 

 advertisements) together with advertisements on the Council’s website, 

 in correspondence or publications of the Council, on any item or object 

 owned by or supplied by the Council or at any meeting, seminar, 

 presentation, fair, conference or event of a similar nature organised by 

 or on behalf of the Council; and 

- The sponsorship by another party of any publication, event, 

 performance, document, item, project or purchase by the Council. 

1.4 This policy applies to the Council and its members and officers.  It also 

 applies with equal force to bodies and organisations which are wholly owned 

 and controlled by the Council, including (but not limited to) Dursley Pool and 

 Sports Centre, The Museum in the Park and Stroud Subscription Rooms. 

1.5 This policy does not override existing contractual arrangements whether as a 

result of lease terms or otherwise and is not intended to affect the ability of the 

Council to enter into leases contracts and other arrangements not primarily 

concerned with advertising or sponsorship in the future. 

1.6 In this policy, an “advertising or sponsorship arrangement” means an 

agreement between the Council and another party for the provision of 
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advertising services by the Council or the acceptance of sponsorship by the 

Council in the ways outlined in paragraph 1.3 above. 

 
2. Objectives 
 
This policy is intended: 
• To ensure the Council generates and maximises opportunities to generate 

revenue through commercial sponsorship and advertising; 

• To ensure the Council’s position and reputation are adequately protected in 

the placing of advertisements and the entering into of sponsorship 

agreements and in particular to ensure that: 

- The Council only deals with advertisers and sponsors which are  

  sufficiently reputable so as not to undermine the Council’s position as a 

  public body; and 

- The nature of any advertising provided or sponsorship accepted is  

  appropriate given the role of the Council and does not contradict or  

  conflict with any of the Council’s policies.  

• To ensure that the Council adopts and maintains a consistent and 

professional approach in its acceptance and provision of sponsorship and 

advertising; 

• To ensure that best value is obtained and provided in sponsorship and 

advertising arrangements; and 

• To protect members and officers from allegations of inappropriate dealings or 

relationships with sponsors and advertisers. 

 
3. General Principles 

 
3.1  The Council will actively seek opportunities to work with both local and 

national organisations by identifying and being receptive to sponsorship and 

advertising opportunities and proposals which are in keeping with its policies 

and principles. 

3.2  The Council will take all possible steps to prevent the occurrence of a 

situation where it could be construed that an advertiser or sponsor with which 

it enters into an agreement: 

- has influenced the Council or its officers or members in the carrying out 

of its or their statutory functions; 

- is placed in a position where it receives preferential treatment or is able 

make any undue gain from or as a result of an advertising or 

sponsorship arrangement; 

- has values, policies or practices which would, by association, 

undermine the Council or bring it into disrepute. 

3.3 This policy is based upon a presumption that the Council will permit 

 advertising and sponsorship where: 

- it is practicable to do so; 
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- the proposed arrangement is commercially expedient; 

- that advertising or sponsorship is in all the circumstances   

  beneficial to the Council and its aims and objectives; 

- the proposed advertising or sponsorship is not incompatible with any 

  provision of this policy; and 

- the proposed advertising or sponsorship is capable of securing any 

necessary statutory consents and such consents are obtained in 

advance of the advertising or sponsorship arrangement coming into 

effect. 

Accordingly, the Council will seek to maximise the number of advertising and 

 sponsorship arrangements which it enters into and to minimise the number 

 that are not permitted by policy controls or restrictions. 

 

4. Content of Advertising 

4.1 The starting point is that all advertising and sponsorship regulated by this policy 

should fall within the guidelines set out by the Committee of Advertising Practice 

in The UK Code of Non-Broadcast Advertising, Sales Promotion and Direct 

MArketing (https://www.cap.org.uk/Advertising-Codes/Non-Broadcast.aspx).  For 

example, advertisements should be: 

- Legal, decent, honest and truthful. 

- Created with a sense of responsibility to consumers and society. 

- In line with the principles of fair competition generally accepted in 

business. 

4.2  In general, advertisers and advertising content will be permissible save for 

where it falls into a category prohibited by paragraphs 4.3 and 4.4.  

4.3  The Council will not permit advertisements or accept sponsorship from 

organisations: 

- not complying with this policy or the ASA Code of Practice; 

- in financial or legal conflict with the Council; 

- with a political purpose, including political parties, pressure groups and 

trade unions; 

- involved in the production or sale of weaponry including firearms; 

- involved in the production or marketing of tobacco and cigarettes; 

- involved in any business of a sexual nature; 

- whose business could reasonably be deemed to be offensive, 

discriminatory or otherwise cause upset or embarrassment to the 

Council or its members or officers or the general public; 

- which are involved in discrimination, victimisation, harassment or other 

conduct that is prohibited under the Equality Act 2010 or subsequent 

legislation. 

4.4 Similarly, the Council will not permit advertising which: 

- does not comply with the ASA Code of Practice, this policy or any other 

  policy of the Council; 



SDC Advertising & Sponsorship Policy 

December 2015 

- promotes the sale of weapons, firearms, tobacco products (together 

  with any other items related to or which promote smoking) or items  

  which  cannot be lawfully obtained or possessed by the general public; 

- promotes goods, services or events of a sexual or immoral nature; 

- is offensive to or discriminatory towards any person or group of people; 

- directly or indirectly seeks to advance any political cause, argument or 

  point of view; or 

- promotes goods or services which are in direct competition with similar 

  goods and services provided by the Council, or any organisation  

  subordinate to the Council, on a commercial basis. 

4.5  The above list is not exhaustive and the Council retains the absolute right to 

decline to enter into any advertising or sponsorship arrangement with any 

organisation, group or individual or in respect of particular products, services 

or events which the Council in its sole discretion considers to be inappropriate 

or incompatible with its objectives.  Equally, the Council will ensure that any 

contract entered into with an advertiser or sponsor contains adequate 

provision for the Council to unilaterally and immediately terminate that 

contract at any time in circumstances where, after the contract has been 

entered into, it comes to the Council’s attention that the advertiser, 

advertisement, sponsor or sponsorship is not compliant with this policy.   

 
5. Procedures 

 
The following steps will be observed in relation to the entering into of any advertising 

or sponsorship arrangement: 

5.1 Where an advertising or sponsorship arrangement is proposed to or sought by 

the Council, the officer dealing with the advertiser or sponsor (the proposer) 

shall seek to establish full details of the proposed scheme.  This shall include: 

-   in the case of advertising:  

-   what type of advertising is being proposed and the content of 

such advertising; 

 - the proposed location/s of the advertising; 

- the price which the advertiser is willing to pay for the advertising; 

and 

 - the intended duration of the arrangement. 

- in the case of sponsorship: 

- details of what the sponsor is proposing to provide to the 

Council; 

- what the sponsor would expect the Council to do in return for 

accepting the sponsorship; and 

- the intended duration of the arrangement. 



SDC Advertising & Sponsorship Policy 

December 2015 

5.2 The proposer shall consider whether the proposal is appropriate and in 

accordance with this policy and whether any further information should be 

sought from the advertiser or sponsor. 

5.3 The proposer shall also consider whether the proposal: 

- is compliant with the Council’s Procurement Rules; 

- would be likely to require advertising consent or planning permission; 

- is otherwise lawful and compliant with this Policy; 

and shall refer the matter to the Principal Procurement Officer, Development 

Control and/or the Legal Services Manager (as appropriate) for advice if 

unclear as to the above. 

5.4 Where the proposal does not originate from the service (for example Asset 

Management, Housing Asset Management, Public Open Spaces or 

Community and Facilities) with responsibility for the asset/s to which it relates, 

the approval of the head of the service concerned shall be obtained prior to 

any approval of the proposal. 

5.5 All advertising or sponsorship arrangements with a consideration (i.e. 

payment, in any form) payable to the Council of less than £25,000 over the life 

of the contract shall be approved in writing by a strategic head of service or by 

an officer duly authorised by him or her, save for in circumstances where the 

proposed arrangement is unconventional or may give rise to controversy, in 

which case a strategic head of service may elect to refer the matter to 

Corporate Team to be decided. 

5.6 Any arrangement with a consideration payable to the Council of £25,000 or 

more over the life of the contract shall be approved by Corporate Team which 

may at its discretion refer the matter to the Strategy and Resources 

Committee for determination. 

5.7 In deciding whether to enter into any arrangement, regardless of whether the 

decision is taken by an officer, Corporate Team or members, the decision 

maker/s will take into account and consider whether the arrangement is: 

- consistent with terms of this policy and the other policies of the Council; 

- as financially advantageous to the Council as is reasonably possible; 

- of benefit to the community if not financially beneficial to the Council 

and record the reasons for the decision made. 

5.8 The Council will maintain a central advertising and sponsorship register. The 

register will be controlled and maintained by the Business Projects Manager.  

It will be the responsibility of the proposer to enter advertising and 

sponsorship opportunities and completed agreements on this register. 

5.9 Advertisements should be removed promptly following the expiry of the period 

for which it was agreed with the advertiser that they would be displayed for.  It 

shall be the responsibility of the officer or department which arranged or 

placed the advertising to ensure its timely removal. 

http://intranet.stroud.gov.uk/UMBS61/service-units/finance/procurement.aspx
http://www.planningportal.gov.uk/permission/commonprojects/advertssigns/
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6. Miscellaneous 

 

6.1 The entering into of an advertising or sponsorship arrangement by the Council 

shall not, of itself, signify any endorsement by the Council of the advertiser or 

sponsor or of any product, service or event being advertised. 

6.2 Nothing in this policy shall bind the Council in relation to the exercise of any of 

its statutory functions and agreement by the Council to enter into any 

advertising or sponsorship arrangement shall not oblige the Council to grant 

any permission or consent (for example, advertising consent) which may be 

required in order for the arrangement (or any element of it) to be 

implemented.  Where possible, the advice of the department responsible for 

granting the necessary consent should be sought at the earliest possible 

stage and any agreement, if concluded prior to the granting of such consent, 

should state that it is contingent on the relevant consent being obtained. 

6.3 Save for where the Council agrees to the contrary, contracts relating to 

advertising and sponsorship arrangements shall state that it shall be the 

responsibility of the advertiser or sponsor to obtain all necessary consents 

and permissions which are required in order to implement the arrangement 

and shall also require the advertiser or sponsor to fully indemnify the Council 

against any losses arising from the failure to arrange such consent. 


