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Anonymised postcode data from the Subscription Rooms data base of ticket buyers 
over the last 2.5 years was used to analyse recent customers of the venue.   
 
This data included over 11,500 individual postcodes. Duplicates were ignored so that 
repeat customers were excluded, although since this does not allow for more than 
one customer per postcode, a second control analysis was done using duplicates. 
Two types of analysis were then carried out on this dataset. 
 
 A customer segmentation analysis was carried out by Gloucestershire County 
Council ‘Strategic Needs Analysis Team’, using the ‘Acorn’ software package. This 
identifies the social and economic characteristics of each postcode into various 
categories, groups and types. In this instance, the 18 Acorn Groups were used to 
compare the characteristics of our customer base with the averages of the Country 
and the County.  
 
The full results of this analysis are available, but to highlight the summary findings, 
the graph below shows a comparison between the average characteristics of Sub 
Rooms customers who live within Gloucestershire, and the Gloucestershire average 
characteristics: 
 

 
 
It can be seen that the customer base loosely follows the average demographics, but 
is slightly over represented by Executive Wealth (4%), Mature Money & Successful 
Suburbs, while under-represented in the Countryside Communities, Striving Families 
and Difficult Circumstances categories. These differences are generally far greater in 
the comparison with the GB average. 
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The second analysis was purely geographical, to identify the spread of customer 
base over the last 2.5 years. 3 maps were produced, showing the District, 
Gloucestershire and national perspectives. Only the national map is shown below, 
which highlights the spread of customers not just regionally, but across the south of 
the country. 12% of the individual postcodes were from outside of Gloucestershire. 
 
The Gloucestershire map highlights concentrations of customer base in Gloucester 
and Cheltenham, while the District level map shows that while customers came from 
all wards in the last 2.5 years, most were from Stroud Town and the connected 
valleys to Stonehouse and Nailsworth. 
 

 


